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Campaign overview

TOOLS AND REFRESH HELP  NOTIICATIONS

QU c (©) L 118-406-4519 (_)

saha.sekhar@gmail.com

Custom l Jan 23,2012 - May 11,2022 ~ I

Eye Hospitals in Guwahati Z

$294.29 Spend

A V4

@ 8 & Q
Impressions Clicks Local actions Calls

23.4K 118K 0]

How often your ads Actions on your ads Actions showing
were shown ntent 1o visit

View performance details

Conversions
Get Started

Actions on your
website from ads




YouTube Video View Ad:

|:| [ ] Ad group s Target CPM Ad group type +l Impr. Views View rate Avg. CPM Cost
le
0 e Ad 1 - Non skip long video 2= $0.30 :’::"f::;“e i 811,061 95232 11.74% 30.28 $227.48
1:aig
=d
Total: All but removed ad groups @ 811,061 95,232 11.74% $0.28 $227.48
~  Total Campaign @ 811,061 95232 11.74% $0.28 $227.48

Brand Awareness Campaign:

O Paused Type: Display Budget: $16.00/day More details v

Ad groups Custom [ Jan 23,2012 - May 11,

c Jan 2012
¥ Q m @

Ad group status: Enabled, Paused Add filter .
SEARCH SEGMENT COLUMNS REPORTS DOWNLOAD
Viewable Avg.
D ® Ad group CPM g viewable  Ad group type J Clicks Impr. CTR Avg. CPC Cost
oupE CPM
[] @  RetinalTopic ::5!13 1307935 $0.05 Display 2146 1,697,585 0.13% $0.03 $72.91
[J ®  CataactTopic ;%I’e‘; 546,492 $0.05  Display 983 678,533 0.14% $0.03 $29.85
[] ®  Glaucoma-Topic 010 330,008 $S0.05  Display 621 410288 0.15% $0.03 $17.94

able)




Nayra All Ad Campaign:

Nayra

NAYRA

MAGICAL FLOWER

0 e Campaign i Avg. CPM J Cost Impr. Interactions lnterac:i;:le\
] e ] Youtube Video_Awamess 24834 530259 109,693 engageﬁfnig 24.67%
0 e [ Electric oil diffuser - Search 226289 454304 17,281 d?cﬁg 571%
0 e [T Air freshner-Search 225839 ¥4239.92 16,409 ;I-:ci: 7.04%
0 e (T2 Essential oil diffuser_Search 223196 408247 17,600 cligczg 5.65%
] e [T Room Perfume Search 221950  3887.60 1771 diac?; | 4.90%
|:] [ ] m Aromatherapy diffuser_Search ¥315.57 378117 11,982 clfc:: 3.89%
] e [T Nayra India_Search_Oil 718518 ¥3755.02 20,278 cﬁag 3.55%
] e [ Electic diffuser-Search 226895 372679 13857 clii:g 6.06%
1] e () Reed diffuser_Search 13938 ¥3559.51 25,538 c"7c f'é 2.87%
1] e Nayra India - Smart Ad 310167 2340333 33474 ;'i?iz 3.25%
Total: All but removed campaigns @ 77414 75615924 757441 48,955

clicks, engagements




Hamdan AlShamsi Lawyers & Legal Consultants

HAMDAN ALSHAMSI

Hamdan AlShamsi Lawyers & Legal Consultants Campaign:

Optimization

Campaign

O e Campaign Budget Status oot | tpe Impr. L Interactions
] e [T Employment & Labor Lawyers- Granular AED30.00/day |4 Eligible 78.8%  Search 89615 ;h?:il
- ) AED24.68/day - 1,060

0 e Need An Expert Lawyer? AED750.27/mon.. Eligible —  Smart 150,284 i
0 e [T Employment Law AEDS0.00/day Eligible 849% Search 6,078 cliiﬁz
: o s 550

D ® [E Construction Lawyers - Granular AED30.00/day E Eligible 78.8% Search 117,046 clicks
o . 422

D ® m Corporate Lawyers - Granular AED30.00/day B Eligible 78.8% Search 56,464 clicks
£ . 105

0 e M orrc AED77.00/day Eligible 92.4%  Search 3163 Sikia
0 e [T Hospitality Lawyers - Granular AED30.00/day ] Eligible 89.3% Search 13,341 cIicﬁZ
B } . . 4

0 e [T Lawyers in Dubai AED30.00/day Eligible 849%  Search 1287 clicks
D ® Y Family Lawyers- Granular AED30.00/day Eligible 81.8% | Search 667 37

clicks




Naturoveda

. Natunb’veda )

HEALTH WORLD

Overview Custom | Dec1,2021-May11,2022 + | £

Y Campaign status: All; Ad group status: All Add filter

. 2 [
+ New campaign -
DOWNLOAD FEEDBACK

Clicks v Conversions ¥ Cost / conv. Cost : Recommendations :

613K 158K ?3,95}( ?6.23M 931% Your optimization

score @

Add responsive

60K 200.00 [ +1.4%
display ads

Get more conversions at a
similar CPA with responsive

30K 100.00 . _
display ads, which...
View

o 0.00
Nov 29, 2021 May 9, 2022 <1112 )




Maity Poultries Pvt. Ltd

y Maity Poultry > All campaigns > o} T8 Q (&= @
4 Google Ads Maity Poultry 3256208007 ¥ Maity Poultries Search ey EREs e T e e
SETTINGS
P Enabled Status: Eligible  Type: Search Budget: ¥300.00/day Optimization score: 75.9% More details v
Overview Ad groups This
[—
Recommendations 40
Insights
20
* Ad groups
Ad groups
0
o May 1, 2022
Auction insights
Ads & extensions Add filter Q = m
SEARCH SEGMENT COLUMNS
Landing pages ® Ad group Status Ad group type J Clicks Impr. CTR Avg. CPC Cost
FEPNCERS ®  ExactMaxch Eligible Standard 77 3248 2.37% 23013 22,319.98
Audiences
Total: All but.. @ 77 3248 237% 73013 22,319.98
Content
Vv Total:Camp. @ 77 3248 237% 33013 22319.98




Xtracover

XTRACOVER

Reuse. Extend. Save.

Date: 1.10.2022 to 20.10.2022

Campaign Type: performance Max

? = r
6 Campaign type: Performance Max X Add filter Q = m ED \i’a -

Search Segment Columns Reports Download Expi

Cost/

D o Campaign | Budget Status Clicks Impr. Cost  Conversions pea Conv. rate
10/05/2022
Sales-Performance Max | Dharmah - -
D [ ) Prospecting | Most Selling Phones - 21,000.00/day P4 Eligible 1,290 46,023 22459 0.00 %0.00 0.00%
02/08/2022 - Test - Low Roas - Ad Sched
O e ﬁéiig;:gﬁ“};:‘g%x;‘s'?&z’:’ah : ¥250000/day [ Eligible 236040 16182, 5220294 21697 w4102 0.09%
0O e S e e Nk | Ghiltiah - sPRe ¥100000/day [ Eligible 3081 214914 €750.63 200 37982 0.06%
O e ggmfz'gz'zc""g'e Fisel = Brnapeciing - ¥1.00000/day il Eligible 398 33907 408,50 047 6571 012%
0O e S nanShoppeogiule: Mihec Fnes ?100000/day (4 Eligible 1181 37866 %819.44 550 w466a 0.47%
D [ ] . PMax | Dharmah | Samsung Focused ?1,000.00/day 8 Eligible 1,841 141,893 769.50 235 ?326.89 0.13%
O e Honor, Motorola, Oppo, Realme, Vivo Dharmah 21,000.00/day [\ Eligible 14,425 1,0123.. 23,652.31 1585 ?230.47 0.11%
0O e = ESZ;’,‘::,{'; ‘S:;?;;m;;' IR 21,500.00/day [ (4 Limited by budget 155672 13288,. 4384555 149,04 2292.42 0.10%
0O e Dharmah | PM- Phones between 10k-15K 21,500.00/day Eligible 55180 38660.  ¥26966.52 79.85 2337.70 0.14%
0O e EF oharmah | PM- Phones Below 10K 21,500.00/day [\ Eligible 11,583 145370 R1801521 36.68 ©491.20 032%
O e Dharmah | MI / Xiaomi/ Poco Focused %1,000.00/day i3 Eligible 2860 224215 37553 210 17923 0.07%

Total: Filtered campaigns (0] 652,532 48,220, 2190,924.29 R279.69



Campaign Type: Search

All 16 selected ‘ Edit ¥ Filter workspace to selected campaigns Change History
®  campaign | Budget Status Clicks  Impr. Cost  Conversions o/ conv.rate  Click share
~Top 20 CIliEs
Dharmah | Sales-Prospecting | 9/05/2022 | ¥ % -
M ;pple (DelhiMumbailkolkatalBangaloreitiyd) €7,50000/day i Eligible 3410 24380 363469 1542 3578 0.45% 10%
Dharmah | Sales-Prospecting | 07/05/2022 | )
) 1 o it (DeiMUmbeAKolkatalBangaloreHyd) ¥1,000.00/day (Al Eligible 1,002 7.561 ?975.93 195 501.43 0.19% <10%
Dharmah | Sales - Search | Competition Eligible (Limited
® [N Targeting-17/08/2022 woooodey 9 ;‘b'"l; s ) Atads 1B 6183 30132 1454005 2027 w70 033% <10%
(DelhilMumbailKolkatalBangalorelHyd) SNC DY BUCHSL, S8 0 BTl
Dharmah | Generic Refurbished Keywords |
° B Prospecting - 15/06/2022 1,000,00/day i All ads limited by policy 8810 47,868 79,875.60 3071 ¥321.60 0.35% <10%
(DethiiMumbal|KolkatajBangalore|Hyd)
Dharmah | Costly Keywords | Prospecting -
v 22/08/2022 5,000.00/day 31 All ads limited licy 2513 39,020 ¥3,522.50 11.36 310.07 0.45% 14.00%
Al
(DelhiiMumbal|KolkatalBangalore|Hyd)
] B3 oharmah | Call Ad | Selincash | 29/08/2022 100.00/day [ Bid strategy limited 702 129967 32,355.19 0.00 2000 0.00% 16.41%
Darmah | Search-Sale | Most Selfing Phones -
y 13/05/2022 i <
® (a] (ehiMumbaiiKalkatalBangalorelHyd) - Minus £1,000.00/day I\ Eligible 2160 40164 2421021 597 70404 0.28% 10%
- Top 20 Cities
7 Darmah | Search -Sale | Most Selling Phones - ]
® B 157057202 Top 20 Cites Targeted 1,000.00/day i3 Eligible 838 10433 32613.04 168 ¥1558.83 0.20% <10%
Darmah | Search -Sale | Most Selling Phones - ]
® | < Bmmbleyintenich get India - Minus 52 Cities %1,500.00/day [\ Eligible 1946 20238 33,503.86 7.03 ?498.42 0.36% <10%
Total: Filtered campaigns @ I 156248 15782. 20792491 740.08 280.95 I 0.47% 10.01%
V' Total: Account @ 48,300.00/day BAA565 52474,.  429,178.86 1,526.20 228121 0.18% 12.46%
- . -
Campaign Type: Discovery
Campaigns Thismonth | Oct1-21,2022 J < >
i Campaign ty| iscovery X ) Add filter
= : % Cost/
D ® Campaign Budget Status Clicks Impr. Cost  Conversions ey Conv. rate
ales-Discovery-Remarketing Dharmal ,000.00/day ible X ; ,720. . 14.46 g
Sales-D Remarketing Dharmah 1,000.00/d: Eligibl 9,866 397,343 ?7,720.69 36.00 ?214.4 0.36%
Total: Filtered campaigns @ 9,866 397,343 37,720.69 36.00 3214.46 0.36%
vV Total: Account @ 248,300.00/day 844,565 52474, 2429,178.86 1526.20 228121 0.18%




Orchid-Tree

©
ORCHID TweEE

wwaw.orchid-tree com

Date: 1.02.2023 to 27.03.2023

r—4 * e )
° Y Add filter Q = (i) = =3
Search Segment Columns Reports Download Expand
|:| [ ] Campaign Avg. CPV Impr. J Interac’ |nterac:::2 Avg. cost Cost g:estmteqy Clicks
-~
34,340 Maximize
+ z clicks, conversion
O e Performance Max - First Party 063 1286158 o orents, 267% a2 23829994 | e (Target 22,139
views ROAS)
® PA Smart Campaign Traffic - Alp = 86,162 10524 11.98% 12| 7354602 | Maximizeconve| 10324
clicks
= _ 1,931 Maximize
O e T New User - Display - DPW 403,687 ks 0.48% 3244 472042 ] L cons 1,931
Maximize
_ 1,582 conversion
O e [T search 04/22 Top Category Keywords 36,889 i 4.29% 3434 2687329 f 0 (Target 1,582
ROAS)
Maximize
_ 320 conversion
O e [T search Ads - Brand (Alp) 8215 clicks 3.90% 38.48 271279 | Lale (Target 320
ROAS)
48497
. S clicks,
Total: All enabled campaigns in your current wo... @ 3063 1,821,111 \ngagem gn! s, 2.66% %260 | 126,152.46 36,296
v Total: Account @ ¥126,152.46
e e




off/On

e | TRC Lead generation Ad Creaive- Mobile

TRC Lead generation Ad Creaive- Mobile

g TRC New Brand awareness Ad

META AD

_# | Post: "As soon as you notice the early symptoms ...

Ad set

150.00

150.00
Daily

Jaig...

150.00

Daily

TRC

TRl

il

~

THE
RETINA CENTRE

At
sett Results
b 21
& On-Facebook leads
7 12
& On-Facebook leads
7. 1,731
Post engagements
i 20,000

Estimated ad recall lift (p._

Reach v

27,241

23,736

4,420

204,856

Impressions v

44,132

34,306

4,905

623,968

Cost perresult

1109.63
Per on-Facebook |
1i264.23
Per on-Facebook |..
10.44
Per Post Engagem
[0.30
Per estimated ad r...




Fastrack Signage

[) Campaigns 25 Ad sets il Ads
(& Duplicate v 2 Edit v More w Preview View Setup @ Il Columns: Custom w "= Breakdown
Off/On Ad Results Reach Impressions Cost per result
Fastrack Signage New Leads ad 46 54,589 169,359 1290.18

& On-Facebook leads




Off/On

Maity Poultries Pvt. Ltd

Campaign

Maity AD - Lead

Maity Engagement AD- Car

Maity Poultry Brand Awareness campaign

Maity Eggs - Engagement Ad

Results from 4 campaigns @

© Results v

80

Estimated call confi...

4,869
Post engagements

243,690
Reach

Conversion

Multiple conversions

Reach v

25,602

19,476

243,690

5786

277,685
People

Impressions v

58,843

56,842

500,871

14,342

630,898
Total

Costperresult -

f52.09

Per estimated call c...

E1.31
Per Post Engageme...

f28.58
Per 1,000 people re...

Per Conversion

Multiple conversions

Amount spent -

{4,167.01
§6,371.53
(16,963.75
#2927.92

920,430.21
Total Spent




Client: Muro

Country: India

Campaigns . Ok 1355841825324940(13558... ¥ (;7 Opportunity score ¥

Search by name, ID or metrics

Recommendations + 1more view

B compins 0 n

M Duplicate | » || # Edit | w ‘AA[BtESt ‘ More w

83 Adsets

Off/On ‘Campaign - =  Attribution setting - Results -
® Leads Corporate | CBO+ | 55 Isetbud.. 7-day click or 1-day view ~ 1119
<saging cor
. Traffic to SevenRooms | CBO+ | S5 |setbud.. 7-day dlick or 1-day view “w 283339
Link Clicks
® Traffic to Instagram | CBO+ | 55 %2,000.00 7-day ciick or 1-day view 55754
P Awareness Muro | CBO+ | 55 | setbud.. 7-day ciick or 1-day view 15,340,705
Resch
TBC 2 | Engagement | CBO+ | SS —Father day_Dinner 7-day ciick or 1-day view

33,000.00

In the House | Awareness Muro | CBO+ | 55 Isetbud.. 7-day click or 1-day view

Updated just now | (o] H

| I Columns: Performance H

6,941,418

2654111

3,415,068

15,340,705

1098

3977315

Discard Drafts

eview and publish (324)

e

‘ &5 1Apr2025-30 Jun2025 ¥

= Breakdown w H I8 Reports ¥ || [% Export | - H [ Charts

Costper Ends

impressions - » Amountspent = -
10,360,569 719578203 Ongoing
5,473,909 .00 128322359 Ongoing

Per link dick
14,675,620 70 T146,140.19 Ongoing
139,978,013 2794 7425, 65870 Ongoing

Ber 1,000 peoph -
12,974 50158 15 i 2025
7,860,270 467622 Ongoing

Client: Humble Bean Coffe
Country: India

C - Opportunity score ¥

[ i

(2] @ ctons || > acescs || 3 reageivery |+ Seemore

Filter by name, I or metrics

@519,

paseastrow | O |[ @ owemaprans

View charts (Ctriv|

1-2000f233 | 4 | » H 8 1Apr2025-30 Jun2025 v ‘

- Endsty

Amount spent .
o

74343 Ongoing
Ongoing
Ongoing

30Jan 2025

24Jan 2025

30 Dac 2024

30 Dec 2024

1Jan 2025

B3 campaigns 23 Adsets 3 Ads.
Dulicate | v || # Edit | v || & A/Btest  More w I Columns: Performance H = Breskdown v || 1§ Reports H (3 Export | - H [ Charts
OFffON  Campaign 1 v Budgetrs  y AUN _pycn o Reann v Impressions 4 Costperresult
"N setting "N
) Le Manguier | Awareness | Ad Set Budget | S8 Using ad setbud.. | 7-day click of .. 1,984,135 1,984,135 3,245,856 441
esch Per 1,000 pecple reach
Valentine's Special | Engagement | CBO+ |5 50000 | 7-day cick or .. = = = =
L Daily
sy Messaging converat Per mestaging convers
° Valentine's Special | Awareness | CBO= |55 50000 | 7-day click o . — - - -
Ouiy Raach Par 1,000 sl reach
° Instagram post: Two years of coffee, desserts, . 20000 | 7-day clickor .. = — _ _
Daiy Link dick P ik ick
Instagram post: Start the New Year with a perfe.. 320000 7-day click of .. — — - —
L]
Osiy ik ick e lnk
. Instagram post: Elevate your coffee experience.. 20000 | 7-day Cick o .. = = = =
Daiy ok ik Parlink dick
. Instagram post: Ring in the season with... 220000 | 7-day clickor .. - — _ _
Oy Messaging conversat Por msssging convere..
° HB.IGuisits_Dec2024 Using ad setbud... | 7-day clickor .. - — _ _

Client: Amger
Country: India

@ 3 Had delvery | | (%) Actions | B> Activeads =+ Seemore
Filter by name, ID or metrics
I3 campaigns 88 Adsets [ ads
(M Duplicate || # Edit & A/Btest More
off/on Campaign + Budget Attribution Results « Reach
setting

%800.00 7-day click or ...
Daity

Leads Amger May | S| CBO+

-

78,828

Impressions

cremeaven |

| 8 1Apr2025-30 Jun2025 ¥

Il Columns: Performance = H = Breskdown = H & Reports - H 3 Export | - H [ Charts

w Costperresut w Amountspent » Ends -

111,189 32643317 30 Jun 2025




Client: BLR Brewing
Country: India

Search to filter by name, ID or metrics

I3 campaigns 88 Adsets [ Ads
Duplicate | w # Edit | w 4 A/Btest More w
Off/On Campaign 1 « Budgetts o | Attribution
™ setting

® Traffic | BLR All | 55 | Adset Budget Using ad set bud... = 7-day click or ...
o Awareness | BLR All | S5 | Adset Budget Using ad set bud... | 7-day click or .
. Traffic | BLR All | S5 | Adset Budget - Fathers Day | Using ad set bu 7-day click or ...
Results from 3 campaigns @ 7-day click or ...

Excludes deleted items

‘ B 1Apr2025-30Jun2025 ¥

Il Columns: Performance w H = Breskdown v H 8 Reports w H (4 Export | w H [ Charts
Results 1 « Reachti « Impressions 1. w C:f'"“’“”'t ‘:’I‘"”"‘s""’t Endstl =
— 1,006,739 1,503,189 - 74845746 Ongaing
Landing page view Ber landing pags visw
1489616 1489616 4974910 #1075 1601248 Ongoing
Resch Ber 1,000 people r=ach
_ — —_ _ 2000 14 Jun 2025
Link click Per link click
- £475,009 - 64,469.94
Accounts Tota Tots! Spent

Client: Amger
Country: India

Campaigns . @ Amger business ads (2372.. * Opportunity score w

) @ 3 Had delivery | () Actions | [> Activeads 4+ Seemore

Filter by name, ID or metrics

B3 campaigns 83 Adsets B ads
(M Duplicate || 4 Edit & A/Btest More w
Off/On ‘Campaign « Delivery T * Actions

Leads Amger May | 5| CBO+ Payment error

Leads Amger | 3rd May 2025 - Copy off

Remarketing | 23rd Feb

Client: Hamilton
Country: India

Offf/On

" Campaign 14 »  Delivery -
® Traffic | Hamilton | AdSet Budget | SS - 15th June. off
P Traffic | Hamilton | AdSet Budget | S5 — 14th june_Final off
° Traffic | Hamilton | AdSet Budget | S5 — 8th June off
° Traffic | Hamilton | AdSet Budget | S5 - 7th June off
° Traffic | Hamilton | AdSet Budget | 55 — 13th June off
P Traffic | Hamilton | AdSet Budget | 55 - IG Followers off
Y Traffic | Hamilton | AdSet Budget | 55 — 22th June (Sun) Completed
- Traffic | Hamilton | AdSet Budget | S5 - 20th June - sat Completed

Results from 13 campaigns @

Il Columns: Performance w

~ Bidstrategy v

Using ad set bid ...

Actions

A Ad errors

Highest volume

-

Updated just now ‘ (o] H

Budget

Highest volume

Bidstrategy v

Using ad set bid ...

Using ad set bid ...

Using ad set bid ...

Using ad set bid ...

Using ad set bid ...

Highest volume

Using ad set bid ...

Using ad set bid ...

-

setting

%B00.00 7-day click or ...

Daiy

Using ad setbud... -

Budget 1l v

Using ad set bud...
Using ad set bud...
Using ad set bud...
Using ad set bud...
Using ad set bud...
%5,000.00

Lifetime

Using ad set bud...

Using ad set bud...

Attribution

400.00 7-day click or ...

il Discard Drafts ‘

| = Breskdown w H & Reports w || 4 Export | - H & Charts

- Results

Messaging comversa

Ay Resultsti
5.

i 8,399

Link Clicks

on 2942

Link Clicks.

on 5716

Link Clicks

7. 1919

Link Clicks.

e 4877

Link Clicks.

on —

Link click

Ton 4792

Link Clicks

Ton 536

crateavien | % |

‘ B 1Apr2025-30 Jun2025 ¥ ‘

~ Reach w  Impres

78,828

Reach T4 Impressions
™
111,197 14972
64,486 78,34
237,698 3601
139,962 19042
247,500 32045
56,906 7735
28,908 3187




Client: TLG
Country: India

Campaigns  [§] | o 716 (9491083100130 -

(@] s || @ sty | B> s

Search by name, 1D or filters

Opportunity score ¥

+ Seemore

Updated just now | (o] ‘

‘ i Discard Drafts

Review and publish (54)

[[crmcavew | = |

| B 1Apr2025-30Jun 2025 ¥ ‘

I3 campaigns 88 Adsets
(M Duplicate # Edit | & A/Btest More w 11l Columns: Performance || Breakdown w H 1§ Reports ‘ ‘ [% Export | - H ] Charts
off/on Campaign v Budget - A:ﬁf_"“g“““ +  Results * Reach = Impressions v Costperresult v Amountspent -+ Ends -
s
@  SrosEmtI TG veananka 20 |58 333300 7-day click o 263 192,555 515,084 T2 22517314 Ongoing
Daity Massaging camversss. Per massaging comver
@  FroSementITLGRR IR0+ S 333300 7-day clickor . 30 325324 910283 2658 22525781 Ongaing
Daity Massaging canversst. Per massaging comer
@  ErosoementITIG NewBEL|CBO+ S5 £333.00  7-day clickor .. 2350 96,149 213814 10029 22507168 Ongoing
Daiy Messzging comversssi Per messaging comer
. Insta_FollowersEngagement | TLG PP | CBO+ | .. %2,00000 - — — — — — Ongoing
Lifetime Link click Per link click
@  "eelower TLG NewsEL 50+ |53 32,00000 - — — — - - Ongoing
Lifetime Link dlick er fink click
° Engagement | TLG Hennur | CBO+ | S5 £333.00  7-day click or .. 65,880 181,263 : 2527173 ©Ongoing
Daily Messaging conversati Per messaging conver
Resuits from & campaigns @ 7-day click or . — 612773 1,823,444 — 10077442
Exciudes dsisted ks T Total Spame

Client: NammaNook
Country: India

Campaigns  [J] | @ Namma Nook (502566048.. ¥ | {18 Opportunity score ¥ Updated just now ‘ ) H @ Discard Drafts

Search by name, ID or filters

+ Seemore

view and publish (70) ‘ ‘ a

[ comteariw | =

| &3 1Apr2025-30 Jun2025 = ‘

B3 campaigns 83 Adsets [ ads
Duplicate | = # Edit | - 4 A/Btest More w 11l Columns: Performance H = Breakdown v H [T H @& - H B
off/on Campaign +  Budget - s‘“;"ﬁi’n:“““ +  Results +  Reach v Impressions v Costperresult v Amountspent -+ Ends -
. Engagement | Namma Nook | CBO+ | S5 $260.00 7-day clickor... 147,204 262,256 332,554.13 Ongoing
il Vigw Chars #° Edit (M Duplicses B Daily Messaging conversat Per messaging conver.
) Engagement | Namma Workshops | CBO+ | 55 Using ad set bud... 7-day click or ... — — — — — Ongoing
Messaging conversat Per messaging convers
° Awareness | Namma Nook | CBO+ | 55 $400.00  7-day click of . 2,774,460 2,774,460 13467812 1066 229,586,682 Ongoing
Daily Resch Per 1,000 people reach
Results from 3 campaigns @ 7-day diick or ... — 2895471 13,730,068 — 762,140.95
Actounts Cantre aczo.. Total Total Spant
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